





PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 










GEO. P. ROWELL & Co., Publishers, 10 SPRUCE ST., NEW YORK 
Vow. IX. NEW YORK, DECEMBER 6, 1893. No. 23. 





rr ..< 












California ' t PS é 
: ’ aS 4 
is the field 32 3 Y 
Bee 
4 {" Y / i, 








W. R. HEARST, Proprietor. 


W. J. RITCHIE, Eastern Agent, 
186 World Building, New York. 














PRINTERS’ INK. 











Ana. 
o2.8 8 








299090000000000000000000000000000000000" 





PAPERS. 
HOME 
PEOPLE. 


Men of homes stay there. Many 
readers of big dailies stay nowhere 
in particular. 

Most folks who read the country 
papers of the Atlantic Coast Lists 
have read them for a long time, 
and will read them till they die. 

The germ of advertising stability 
is in the country papers, and there 
are none but country papers on the 
Atlantic Coast Lists. 1400 of them. 


ONE ORDER, ONE ELECTROTYPE DOES IT. 











134 LEONARD ST., NEW YORK. 
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OF EARLY BOOK ADVER- 
TISING. 
By Earnest Elmo 
Once upon a time that genial humor- 
ist, Mark Twain, startled the literary 
world by announcing ‘‘ an important 
work in Arabic,” which turned out to 
be a in gum Arabic—in other 
words, now famous scrap book, 
Not often, however, do authors put 
into the announcing of their books any 
of that cleverness which they devote to 
the writing of them, being content to 
leave this part of the work to the pub- 
lisher. ‘The latter, to arouse the public 
curiosity and draw out the public 
pocket-book, depends upon a taking 
title and the customary paragraphs i 
‘* Literary Notes” of daily and other 
papers, coupled with the author’s rep- 
utation or notoriety—the latter often 
preferred, from the counting-room 
point of view. Asa recent example of 
this program elaborately and success- 
fully carried out take ‘‘ The Prince of 
India,” which has been announced and 
heralded in various ways for nearly 
two years. That the writer of a book 
is the person best quaiified to design 
the advertising of it is a theory already 
exploited, but by no means settled. 
Whether it is contrary to the ethics of 
the literary profession for our How- 
ellses, our Barries, or our Stevensons 
to write their own advance notices, and 
whether the practice would be pecun- 
iarily successful, | am not here to de- 
cide, but there is a noted instance in 
which this was done, and done success- 
fully, in behalf of a book now a classic, 
at a time when the American book-pub- 
lishing trade was in its infancy, and 
advertising as an art unknown. The 
book itself, as well as the ingenious 
manner in which it was brought to the 
attention of the public, was what would 
be called, in the expressive idiom of 
this day and generation, a literary 
‘ fake.” Nevertheless the advertising 


A BIT 


Calkins. 


work 
his 


was entirely successful, and the book is 
to-day a standard work. 





In the fall of 1809 the curiosity of 
the citizens of New York was aroused 
by the following ‘* paid notice,” which 
appeared in the guise of pure reading 
matter in the Lvening Post, October 
25, 1809: 

DISTRESSING, 

Left his lodgings some time since, and has 
not since been seen or heard cf, a small elderly 
gentleman, dressed in an old black coat and 
cocked hat, by the name of Anickerdboch 
As there are some reasons for believing he is 
not entirely in his right mind, and as great 
anxiety is entertained about him, any infor- 
mation concerning him left either at the Co- 
lumbian Hotel, Mulberry-street, or at the 
office of this paper, will be than kfully receive d. 

P.S. Printers of newspapers would be 
aiding the cause of humanity in giving an in- 
sertion to the above, 


er. 


Our grandfathers were a simple and 


unsuspecting people, whom the use 
and abuse of the reading 1.otice had 


not thus early taught to suspect that 
underneath such an apparently genuine 


piece of news there lurked an adver 
tisement. So they had not ceased to 
speculate over the fate of the ** elderly 


gentleman in biack” when the sequel 
appeared in the shape of a communica- 
tion from ‘‘A Traveller,” which was 
printed in the same paper on Monday 
evening, November 6, 1809. ‘This note 
was printed among similar contributions 
of its kind, and ran as follows: 


To the Editor of the Evening lost, 
Sir, 

Having read in your paper of the 25th Oct. 
last a paragraph re specting an old ge ntleman 
by the name of Axnicherbocker, who was miss- 
ing from his lodgings: if it would be any re- 
lief to his friends, or furnish them with any 
clue to discover where he is, you may inform 
them that a person answering the description 
given was seen by the passe ngers of the Al- 
bany Stage early in the morning, about four 
or five weeks since, resting himself by the 
side of the road, a little above Kingsbrid: e 
he had in his hand a small bundle tied in a red 
bandana handkerchief : he appeared to be tray- 
elling northward, and was very much fatigued 
and exhausted. TRAVELLER. 

Nov. 6, 1809. 


The now fully aroused curiosity of 
the people of New York regarding the 
fate of Mr. Knickerbocker was not al- 
lowed to languish. In the Post of 
November 16 there was another reputed 
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communication, this time from Seth 
Handaside, the landlord of the Inde- 
pendent Columbian Hotel, in Mulberry 
street, where the mysterious Knicker- 
bocker was supposed to have lodged. 
Mr. Handaside wrote as follows: 
To the Editor of the Evening Post. 

Sir, 

_ You have been good enough to publish in 
your paper a paragraph about Mr, Diedrich 
Kuickerbecker, who was missing so strangely 
some time since, Nothing satisfactory has 
been heard of the old gentleman since : but a 
very curious kind of written book has been 
found in his room in his own handwriting. 
Now I wish you to notice him, if he is still 
alive, that if he does not return and pay off 
his bill for boarding and lodging, I shall have 
to dispose of his book to satisfy me for the 
same, 

I am, Sir, your humble servant, 

se1H HANDASIDE, 
Landlord of the Independent Columbian Ho- 
tel, Mulberry-street, 

Public expectancy was now at its 
height, and a great deal of talk had been 
created. It should be remembered 
that the New York of 1809 was a com- 
paratively small city of about 75,000 
inhabitants. ‘The court house was the 
northern limit of the town. Canal 
street was water, and skating pond 
occupied the present site of the ‘fombs. 
The climax was reached when the fol- 
lowing avowedly genuine advertisement 
appeared in the advertising columns of 
the Post on November 28, 1809: 

LITERARY NOTICE, 
Inskeep & Bradford have in press and will 
shortly publish, 


A History of New York, 
In two volumes, duodecimo. Price three 
dollars. 


Containing an account of its discovery and 
settlement, with its internal policy, manvers, 
customs, wars, ctc., etc., under the Dutch 
government, furnishing many curious and in- 
teresting particulars never before published, 
and which are gathered from various manu- 
scripts and other authenticated sources, the 
whole being interspersed with philosophi cal 
speculations and moral precepts. 

The work was found inthe chaniber of Mr. 
Diedrich Knickerbocker, the old gentleman 
whose sudden and mysterious disappearance 
has been noticed. It is published in order to 
discharge certain debts he has left behind, 


The American Citizen of December 
16, 1809, contained substantially the 
same advertisement, but commencing 
with the following words: 

Is this day published 


By Inskeep & Bradford, No, 128 Broadway, 
History of N 


New 

Promptly on the appearance of this 
latter notice the much heralded and 
now fully advertised history was pub- 
lished. 

Prefaced to the work was a long 
communication from Setn Handaside, 
in which he relates his experiences with 


‘TERS’ INK 











the author of the history and the cir- 
cumstances under which he happened 
to become its publisher, as shown in 
the above quoted communications. The 
character of the hoax was kept up to 
the last, and the book sold well from 
the start and excited the greatest in- 
terest. Gradually, however, the people 
began to perceive that they had been 
made the victims of a pleasantry. Not 
only was the ‘‘ famous and authentic 
history’ a clever and humorous bur- 
lesque on acertain kind of literature 
then much in vogue, but the means 
taken to introduce it to the public were 
a part of the same piece of fooling. 
‘There was no Independent Columbian 
Hotel in Mulberry street, nor any Seth 
Handaside as landlord thereof. 
Judged even by modern standards 
the results of this advertising scheme 
were successful. The book, it will be 
remembered, was in two volumes and 
sold for three dollars. From the sale 
of the first edition Irving received 
$3,000, and from the second, $1,200. 
Taking into consideration the then 
condition of the American book trade, 
the smallness of the buying public, to- 
gether with the further fact that the 
history was the first book of a young 
and unknown author, I consider this 
scheme a very successful piece of book 
advertising. Especially so if the pre- 
liminary notices which appeared in the 
Post were not handed in through that 
paper’s business office. Whether in 
the innocence of its heart the paper re- 
ceived these advertisements as the gen- 
uine communications they purported to 
be—whether, in other words, it was 
also a victim of the hoax and not a 
particeps criminis, we shall probably 
never know. But the fact remains 
that the ‘‘ father of American letters” 
was an advertising expert of no mean 
proportions. 
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Classified Advertisements. 


Advertisements under this head. two lines_or 
more, without display, 25 cents a line. Must 
be handed in one week in advance. 


WANTS. 
nwo dollars, sent now, will pay for PRINTERS’ 
INK till Jan. 1, 1896. 


Te ST. NICHOLAS MAGAZINE wants your 
attention, and ceserves it 








hag S onan postage stamps are bought 
». T. PARKER, Bethlehem, Pa 

8 mentees CUTS for 25c. all lines of 

e trade. Proof sheets free. VIM, Peoria, lll. 
GENTS, salesmen, canvassers, traveling men! 

4\ Address A. H. SWANK MFG. CO.,Fremont,O. 

[* you want a first class newspaper meneee or 
circulator, address *‘A.,” Printers’ Ink, } 











PRINTERS’ 


T « weather and secret society cuts for news- 
papers. Proofs free. CHAS. W. HARPER, 
Columbus, Oo. 
EW department _ headin 
Send for proofs. CHAS. W. 
Columbus, O. 
Wy Saee-Ordees, at 10 cents a line, for a 
weekly family paper ; Ce ag cire. proved. 
©. L. MOSES, 132 Nassau St., N. = 
&* — advertising novelties direct _— 
nufacturers. Send catalogues. GALENA 
PUBLISHING CO., Galena, Kansas. 
hd ger oe ABOUT BUSINESS.” By mail. 


for news 


pers. 
HARPER, 








40 cents; cloth, 75 cents. FRE- 
MONT PUI LISHING co., Fremont, Ohio. 
e \MALL TALK ABOUT BUS 3.” 


booklet tells ak | it—sent free. 
FREMONT. P JBLISHING CO., Fremont, Ohio. 


LLUSTRATED features for n *wspapers. Ar 
tistic, attractive, cheap. Send for oe and 
particulars. Address CHAS. W. HARPER, 
Jolumbus, Ohio. 


DVERTISING space in every paper and publi- 
i cation in the U.S., to advertise the Persian 
Corn Cure _ Send samples as lowest rates to 
COHN, 332 W. dist St., New Yo: 


] ae UIDAY advertising —— secured by using 
my illustrated features; all new; copy- 

ret give exclusive use Send for proofs. 
AS. W. HARPER, , Columbus, oO. 


YHRISTMAS features, advertising pages, bor- 
ders, etc., for newspapers ; all new ; copy- 
righted ; exclasive use given Send for proofs. 
CHAS. W. HARPER, Columbus, O 
NUTS for advertisers. Bright, attractive, 
—— Absolute satisfaction guaranteed 
Send for late proofs and particulars. Address 
CHAS. W. HARPER, Columbus, Ohio. 


YY ANIED—To buy, | Republican weekly, in 

county seat town in Missouri, Iowa, Minne- 
sota, Illinois or Wisconsin. Send full particu- 
lars. “ X.,” 718 State St., La Crosse, Wis. 


7 ANTED — Subscription solicitor for daily 

paper in oon of 40,000, with contiguous 

population of 60,000. Good salary to hustler. 
Address “ SOLIC ITOR, ” care Printers’ Ink. 


ws DOE S YOUR EMBOSSING! Elegant de- 

n catalogue cov nd for sam- 

ples and prices GRIFFITH TE + & CADY 

©O., fine catalogue printers, Holyoke, Mass. 

A LL sorts and conditions of advertising and 

other novelties de: ee wanted, required. 
= and price (cash against B. L.) to HEN 

WE, Quayside, Berwick-on-Tweed, England. 

| pipe rental for copying, 60,000 subscription 

cards of Home eg St. Louis ; dates, 









1892-3. No duplicates. 1 paid subscriptions 
Address A. LEFFINGW ELL & CO., Boyce Blidg., 
Chicago. 


99 ENGINE PUZZLE. The triumph 
of mechanical skill. Pleases ev- 
erybody ; 3 cars andan engine with eac’ *y puzzle, 
packed ina neat box with full instructions. Sam- 
ple 10c., $5 per M. C. J. BARLESS, Rose, N. Y¥ 
81: k A WEEK, or commission, to take orders 
D +) for the most salable book now published, 
espec: pe ee ae ee season Address, at 
once, JOHN AMS, publisher, 37 Court St., 
Buffalo; ot Bs nae Ament, or 132 Duane St., N. Y. 
TEWSPAPERS, circulars, samples, ete., dis- 
4% tributed in District of Coe and ad- 
Ss States ; signs nailed up; —_ all, bul- 
etin, barn and fence advertising si ceiling 
HERMAN J. } ARTIN Co., 


«999 


and addressing. 
Washington, y 


| Bee) —Franklin Fountain Gold Pen, guaran- 
eed worth $2 50, free with our “ office box” 
of assorted toilet soaps, etc., especially for use in 
offices. Retail value of soaps, $5.10; our price, 
3 for soaps ; pen 1 free. Terms, cash with order. 
HE LARKIN SOAP MFG. CO., Buffalo, N. Y. 


\ 7HAT can we do for “you in Washington? 

Commissions for publishers, advertisers 
and others executed at moderate prices. Inter- 
views secured, literary and news articles pre- 
pared, and geen rc? he = She Depart- 
ments. Save yourself a p the ae by 
writing to THE ‘ASSOC TATED INDU RIAL 
PRESS, 918, F St., N. W., Washington, I 
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W E want you to work for us, thus making #12 
to $35 per week. Parties preferred who can 
furnish a horse and travel through the country ; 

a team, though, is not necessary. 

cies in towns and cities. Bef 30 


y be 
used to good advan OHNSON ¢ & a 0., 


1lth and Main Sts., Richmond, Va 
‘NASH—The advertiser wishes to buy a good 
not 


newspaper gl a town orcity 0! 
less than 15,000 ot particular as to lo- 
cality, althoug’ me West is preferred. The ad- 
vertiser proposes to pay cash down, and tuose 
responding to this advertisement will rope 
state the lowest cash price. Correspondence will 
be regarded as confidential. None but good 
property, however, will receive — Ad- 
dress 204 Penn Bide, Pittsburgh, 


—_ 





SUPPLIES. 
I EVEY’S INKS are the best. New York. 
4 


yan BIBBER’S 
Printers’ Rollers. 
eS INK to Jan. 1, 18%, for $2, if sent 


ig Be a 


DVERTISING su »plies ee — noth- 
i ing else wi ry ST. NICHOL 
bd PEERLESS” CARBON BLACK. 
For fine Inks—unequaled—Pittsburg 
W OOD TYPE. Fine faces; ‘good catalogue; low 
prices. HEBER WELLS, 8 Spruce 5t., N.Y. 
Ts aahee from BRUCE’S NEW YORK TYPE 
FOUNDRY, 13 Chambers New York 
Best and Get their "pric es before 
purchasing. 
;s PAPER is printed with ink manufact 
ured by the W. D. WILSON PRINTING INK 
New York. Special prices 


hg BRUCE & COOK, 19 
York. 


, New 















- MA, 


L't’d, 10 Spruce St., 
sh buyers. 





toe 





paz! SR DE. eg RS— M. Plummer & Co., 45 

Beekman Y., sell every kind of paper 
used by printers os publishers at lowest prices. 
Full line quality of Printers’ In 


———s 


ADVERTISING 









NOVELTIES. 
Dee ot ite rates unvariable in ST. NICH- 
bs] 


ie dollars, sent mow. will pay for PRINTERS’ 
INK till Jan. 1, 1896 


\ AZZAROTH—Beautiful calendar in colors. 
Send stamp. BIGGS, Box 645, Louisville, Ky. 


QEW ING machines will boom your¢ ire alates 
\) Write a particulars and pr’ FA RITE 
MFG. CO., Vabash Ave., C 
QOUV aaa show-cards and leaflets designed, 
. printed and illustrated from nature, in life 
colors. LANDON PTG CO., Columbus, O. 

‘NHRISTMAS—New, novel, unique illustrations 


for holiday advertising ; omen ighted ; ex- 
clusive use given Send for proofs and particu- 





lars. CHAS. W. HARPER, Columbus, O. 
OR the purpose of inviting announcements 


of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines, 25 words or 
less, will be inserted under this head once for 
one dollar. 


SS ae 
TO LET. 
A PVERTISING space in ST. NICHOLAS. 








ILL 1896 for #2— To any person who sends 
two dollars before December 31st we will 
send a receipt for PRINTERS’ INK, paid in full to 


Jan. 1, 1898. Address PRINTERS’ ‘IK, 10 Spruce 
St., New York. 
- «oe — 
ELECTROTYPES. 


mpwo dollars, sent now, will pay for PRINTERS’ 
INK till Jan. 1, 1896. 

~ END one of "Sate 3 metal base cuts and receive 
sample duplica ate or ~ee mounted on light- 
em KEYSER, 5 Beekman 
St., N. Y. 
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ADVERTISING AGENCIES. 
AM indorse 8ST, NICHOLAS, 


x a W, PLACE-NEWSPAPER ADVERTIS- 
ING. 52 Broadway ew York. 








EO. 8. KRANTZ, “spec ial aoe ertning agent for 
WN. Y. dailies. i4th 


TEWSPAPER Adver sing and het hasing 
I Agency. 19 East 14th St., New Yo 


‘HAS. K.HAMMITT, Adve 
/ N.Y., willserve youe ively, economically. 
1 00} LEADING dailies, 5 lines, #50. We do it. 
List free. FLETCHER ADV, AGENCY 
Cleveland, O. 


F you intend to advertise in any manner in the 
;consult us. HERMAN J. MARTIN CO., 
1902 7th St., Washington, D. C. 


F you wish to advertise ~ anything anywhere 
at any time, write to the G ao ts iWWELL 
ADVERTISING CO., 10 Spruce St., New York. 
H® KS’ N jonaee ver Advertising Agency, 
LIAM HICKS, proprietor, 73 
150 Nassau St , New York, 









1¢,231 Broadway, 

















LIVE Washington letter in exchange for ad- 
vertising s ao 4 _ eo paper Vrite us. 
HERM: AN J. MAR 2 7th St., Wash., D.C. 
( YHARLES H. FULLER’S NEWSPAFER ADV. 
AGENCY, 112-114 Dearborn St _, Chicago, LIL, 
Temple Court, New York Established 1880, Es- 

timates cheerfully furnished. 
( YONGRESS is in session. We 
nts > reporters for ne 




















re — 8 
papers all ov 
J. ARTIN Co., 








i ite us. HERMAN 
Washington, D.C. 


the U 
1902 7th st. 
NIL 189% for #2—To any person | who sends 
two dollars before December 31st we will 
send . receipt for PRINTERS’ INK. d in full to 
ag , 1896. Address PRINTERS’ INK, 10 Spruce 
ce York. 


rpue phi STATE ADVERTISING AGENCY, 

of nsas y, Missouri, a young and suc- 
cessful institution, would like an opportunity 
to compete for your business. It charges noth- 
ing for name, experience or ability—only for 
the space us . Our rates are what you want— 
ask for them 
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MISCELLANEOUS. 

GT. NICHOLAS. Sieg 

:, EVEY’S INKS are the best. New York. 

y4 AN BIBBE RS 


Printers’ Rollers 
will pay for PRINTERS’ 





NWO do'ars, sent now, 

INK till Jan. 1, 18 
YIPANS TABULES: pleasant laxative. A 
\ standard remedy for constipation, 


>- 











PREMIUMS. 
garni CRS’ INK to Jan. 1, 1896, for $2, if sent 


sad) gS ° Deh yl (rubber stamps, retail 
25.) AGLE SU PPLY CO., New Haven,Ct. 
UR nan ae hax the best premiums. HOME 
BOOK COMP. , 142 Worth St., NewYork. 


GQ EWING teachings aif ”peice to publishers. 
h Lists free. 4 AC 


‘HINE CO., Chicago, Il 
Crim E collec ns of — n seeds as = 
ums; all a ANN Co., 


prices 
Cape Vincent, _ 


‘T. NICHOLAS celebrates his twenty-first birth- 
day so successfully that the first edition of 
the November number is all sold. 

PRE MIUMS Sewing machines are the best. 
Will increase your circulation, FAVORITE 
MFG. CO. » 348 Wad Wabash Ave., Chicago, Ill 


BILL POSTING & DI IBUTING. 
$2 PAYS for PRINTERS’ INK till 1896. 

















DVERTISING matter effec tively distributed. 
GEORGE F. FORD, Bedford Mass 





ADVERTISEMENT CONSTRUCTORS. 
*T. NICHOLAS 
s 


ee INK to Jan, 1, 189%, for $2, if sent 


CTR. T AUSTIN BATES, 620 Vanderbilt 
/ Bl BM. Be Ads that sell goods 





N Y ads induce belief ein ee g- 
SIDNEY C. LEWI, 54 Franklin St., 


RTISTICALLY illustrated ads in cate “a de 
ry signs at reasonable rate E. B. HARRING- 
TON, 909 Baltimore Ave., Kansas C ity, Mo. 


Hy E, catchy and convine ing ads, #5. If they 
don’t suit I'll make them good or refund 
JE D SCARBORO, Station W, 





your money. 
Brooklyn, N | ie ¢ 


PLANS of advertising a Ads written 

singly or in *rimers and jingle s for 
any business. Terms moderate. JOHN 8. GREY, 
care Printers’ 


NUSTOM-CUT is better than ready-made. Have 

J your ads ae to measure. ave them fit 
your business. ‘HA tLES AUSTIN BATES, 
Vanderbilt Bidg.. N. Y. ‘Ads that sell goods.” 
10 for $5, 3 for $2 (retail only, others more). 


‘[HERes a branch of my work that I haven't 
talked much about, but in which J have been 
very successful. It is the preparation of ads and 
circulars for manufacturers. Most of trade 
yaper ads can be im) roved—can be made to pay 
etter. I can do it. I expect good prices for 
such work, but it’s about as profitable an invest- 
me a4 ) a be made, Write to me. CHA ARL ES 
AUS ATES, Vanderbilt Bldg., x Y. “Ads 
that i i aa 






a 








FIND that my best customers are men who 

can write pretty good ads themselves. They 
know what they want and they know a good ad 
when they see it. They like mine, and they 
come to me largely to save time. I write ten 
ads. That gives fresh copy for ten daily or 
weekly changes. I number the ads in the order 
in which they should be published, and they go 
to the pape at once. There’s a bright, fresh 
ad every issue, No trouble—no head-scratching 
—no dead ads. Is that worth 50 cents a week to 
you! For retail businesses I write 10 adsfor $5, 
cash with order. Anything outside the ordinary 
lines cos nore, a good deal more, CHAS 
AU ‘STIN BATES, Vanderbilt Bldg., N. Y. “ Ads 
that sell good: 


ILLUSTRATORS AND ILLUSTRATIONS. 
JT. NICHOLAS. 
St I I 

















PRINTERS’ INK to Jan. 1, 18%, for #2, if sent 


now. 
| ANDSOME ILLUSTR A -SORS for papers Cat 
alogue, 25c. AM. ILLUS. ¢ 10.. Newark. N J 


( NCE, tages small, ads were read and 
superlatives believed. Ad writers natu 
) ar the crowding of illustrations. Many 
ads screech ; few heard piain enough for belief. 
Not to black an eye with ink, but tocharm. Art 
is beauty, wit is delight ; all love both. Why il- 
lustration for anything! Why comics inserted 
in maga pe ages! Advertising should at least 
of pe riodical, compelling attention 
eer e from an art factory, but an artist. 
y 3T LINCOLN, Metropolitan Building, Madi- 
son Square, Wav York. 








LIBRA RIES. 


oo 189% for $2—To any person who sends 
two dollars before December 31st we will 
send a receipt for PRINTE I paid in full to 
Jan. 1, 1896. Address PRINTERS’ INK, 10 Spruce 
St., New York. 
f {BRARIANS—You cannot afford to be with- 
out it! “Spiritualism Examined and Re- 
futed ” is the only book explaining and exposing 
this giant evil Has — st commendations. 
Best binding, full gilt, 468 pp.; special to you 
#1.10, pre paid. C. C. F. SL’ ker ER, Pa myra, N. 


THEATER PROGRAMMES. 
$2 PAYS for PRINTERS’ INK till 1896. 












DVFE coteggint - N. Y. theater programmes, 
Seusc ‘or eases, i am address 
ADOLP H STEIs, 113 E 14th St., 4 






























FOR SALE. 
ADVERTISING space in ST, NICHOLAS, 
BUYS 4 lines copies 
ia, 


8 | WOMAN’S WORK, Athens, 


\ AZETTE ADVER’T RECORD— For Eoees, al 
X Testimonials. GAZETTE, Bedford, 


T one-half pr ive, nearly new Babcock Dis- 
patch No. HE DAY, New London, Conn, 


I ANDSOME ILLUSTRATIONS for papers. Cat- 
alogue. 25c. AM. ILLUS. CO., Newark, N. J. 


TT EWSPAPER pi ng $2,500 yearly can be 
4 bought for $3,500. B. A. FULLER, care 
Printers’ Ink. 


I OLIDAY Hi ARREST and cuts for = 
by the MERCH ADVERTISING CO., 
Scott & Bowne Bldg, New Yo 


LIMITED number of copies of Fowler’s 

Bh gpe o Building ”’ - b- 00, postpaid. Pub- 

gg ee pri 3.75. E. CLARK, 1609 Curtis 
, Denver, “Colo. 


EVERAL lots of desirable pepecnne id let- 
‘ ters, subscription letters ar Y ellaneous 
letters for sale, or rent for rindiccag Write us. A 

LEFFINGWELL & CO., Boyce Bdg., Chicago, Ll. 


ILL 189 for #2— To any person who sends 
two dollars before December 31st we will 
send a receipt for PRINTERS’ INK, paid in full 
= . 1, ae Address PRINTERS’ INK, 10 Spruce 
St., New Yc 


Po R Century ¢ ‘alendars. Will be preserved 
by the receiver. Cost is small. Can be mailed 
with any letter without extra postage. Will send 
sample and prices on receipt of four cents. 
JOHN KACHELMAN, JR., Evansville, Ind. 


1 gee“ PLATES “Many papers find it of great 
4 advantage to insert a piece of music every 
week, We have over 3,000 plate: 8, — h we will 
sell in lots to suit, at from $1.50 each. For par- 
ticulars write to F. TRIFET, 408 Waditesten St., 
Boston, Mass. 
( NE of the grande prises for advertis- 
ing purpose: involvin an outlay of over 
$100,000 and of seven years’ Front in perfecting) 
is now ready to be placed on the market, to be 
disposed of, by sale of territorial rights, or en- 
tire, if desired. To business men commanding 
from $1,500 to $25,000 a retu in six months, o 
$5 or more for every $1 invested is positive. The 
nature of the enterprise being one of public in- 
terest will commend itself to advertisers wher- 
ever shown, and enables them to control an ad 
vertisement, 10 by 12, for an entire year, for $5. 
A personal investigation of this enterprise (now 
on exhibition) is necessary, to more fully = 
stand and appreciate its merits. - J. JONES, 
JR., 401 Bennett Bldg., Nassau St., N. Y. 


— +o-+ 


50,000 proven. 


















































ADVERTISING MEDIA, 


* NICHOLAS. 
‘EATTLE TELEGRAPH 
Ss 


fie Le Roy (N. Y.) GAZETTE is a first-class 
weekly newspape r 

WO dollars, sent now, will pay for PRINTERS’ 
INK till Jan. 1, 1896 








ERT advertisers advertise in EAT E FIELD'S 
4 RT ING TON, - ih Pert aney D. 
40 WORDS, 6 times, 50 cents ENTERPRISE, 
Brockton, Mass. Circulation, 7,000, 
T= ENTERPRISE, 
umns, all home print ; 
DVERTISERS’ GUIDE. Mailed on rece apt of 
stamp. STANLEY DAY, New Market, N 


COVER the State of Indian 13 doading ¢ dai- 
lies. FRANK 8. GRAY, 12 Tribune Bldg , N.Y. 


lg MANITOBAN. (Monthly Magazine), Winni 
peg, Man. Circ.,3,16; large’ st, 9,000. 20c. a line. 
ur Southern Home, 40p. mo. Immigration jour 
nal. Cir’n large,advg rateslow Hamlet,N.C 

\) EWBURGH,N. Y. Pop. 25,000. The leading 
newspaper, daily and semi-wee' kly JOURNAL. 
WW TCONSIN | AGRICULTURIST. Racine, Wis. 
Proved circulation, 30,000 ; 20 cents a line. 





Smithville, Ga.. 10 col- 
1,000 subscribers. 
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NY rson advertising in PRINTERS’ INK 
4\ to the amount of $10 is entitled to receive 
the paper for one year. 
LBANY, N_ Y., TIMES-UNION, every even- 
4\ ing,and WEE KLY T TIMES, reach everybody. 
rgest circulation, Favorite Home paper. 
DVTS. placed in each of 140 local weeklies ; 
75c. a line a wee Only one ———* 
aM. U NION CO., 15 Vandewater St., N. Y. 


a anlage ENDENT. 














Own your own news- 
Se . Send for estimates to PICTORIAL 
WEEK IES CO., 132 Nassau St., New York City. 


THERE! W hen? How! At St Augustine. 
rom January until May. In the AU- 
GUSTINE NEWS,F G.Barry,publisher,U tie a,N.Y 


6<« fk STUDENT,” of Portland, Oregon, is 

the recognized educational journal of the 
Pacific Coast and the Northwest. [t has the larg- 
est circulation by over one thousand. 


fh Church Press Association, Incorporated, 

publishers of twenty Church Magazines, com- 
bined circulation, 35,000. Samples a. rates on 
application 108. 18th St., Phila, 


I OMES AND HEARTHS will be a winner for 

advertise 50,000 copies monthly, every 
yy circulatec line; yearly orders Send 
) WATTENBERG’S AGENCY, 21 Park Row, N.Y. 


yANAMA STARK AND HERALD — D. and w.; pub. 
at Panama ; est. 1849. =~ ane Span. editions 
cover Mexico, Cent. and So, / r., 27,000, 
ANDREAS & CO., gen. ane, a) Broad St., N Y 


‘OLUMBUS, Central, Southern, and Southeast- 
ern Ohio offer a rich tield for advertisers. 














oo 








THE OHIO STATE JOURNAL—Daily, 12.500; 

Sunday, 17,000, and Weekly, 23,000—covers the 

field. All leading advertisers use it. 

peste RNITY PAPERS—I am special agent for 
all the official and leading papers of the va- 

rious fraternal orders One inch, one time, in 

18 of the best papers, will -ost $25. Rates fur- 


nished on special lists of Masonic, Royal Arca- 
num, A. O. U. W., Knights of Pythias and all oth 
ers of this c¢ lass Send for list and rate card GEO. 
8S. KRANTZ, Special Agent, Wz W. Mth St... N.Y 


f tee A advertisers in THE AMERICAN 
FARMER AND FARM NEWS and WOMAN- 
KIND wear sealskin cloaks, and the advertisers 
themselves are clothed in well-fitting, tailor- 
made suits, because the “ads” in these journals 
bring in lucre by the barrel. Their children 
bless their dear hearts—are warmly clad, and 
comfort pervades their homes. Remember that 
the circulation of these two journals among _ 
best people of this country is guaranteed to e 
ceed 215,000, and that GEO BECK, 193 World 














Bldg, N. Y. City, is the Eastern “ad” manager. 
- _— 
ADDRESSES AND ADDRESSING. 


iT. NICHOLAS. 
S 





$2 PAYS for PRINTERS’ INK till 1896, 


K NVELOPES neatly and ac curate ly addressed, 
4 $1.00 per M. G.P. VAN WYE, Chicago. 


CENTS (no stamps) pays for 100 different 

names and addresses. 200, 20 cents ; 300, 25 
certs. Bills posted and circulars distributed or 
mailed. J¢ AN E. EKSTROM, Box 183, Milnor,N D, 
S$ who have facilities for bringing ad- 
sand consumers into contact through 
lists of name: sand addre s may announce them 
in 4 lines. words or . under this head once 
for one 4 Cash with orde 

~—- 

















ae 


NEWSPAPER INSURANCE. 
$2 PAYS for PRINTERS’ INK till 1896. 








NSURE press nt and future business by using 
ST. NICHOL: 


( N CIRCULATION—What made London Tit- 

Bits? How did Answers reach 700,000? 
Pearson’s Weekly nearly a million! New York 
Press and Advertiser increase 200 per cent in a 
year? Only one answer—FREE INSURANCE! 
THE COUPON COMPANY, No. 173 Broadway, 
New York, is the only agency in the United 
States for making contracts with newspapers for 
use of coupons. Write or call. Always happy 
to confer with business managers 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


PUBLICATION OFFICES: 
No. to Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 


Issued every Wednesday. Subscription Price : 
Three Dollars a hundred ; 


No back numbers 


Two Dollars a year. 
single copies, Five Cents. 


JOHN IRVING ROMER, EDITOR. 











NEW YORK, DECEMBER 6, 1803. 


PRINTERS’ 





TO READERS OF ‘‘ PRINTERS’ 
INK,” 

In order to start the new year with 

a large list of subscribers assured, the 
publishers of Printers’ INK have de- 
cided to send the paper up to January 
I, 1896, to any one who will now send 
in $2. Our regular subscription price 
is $2 a year, so persons who want to con- 
tinue to receive the weekly visits of the 
** Little Schoolmaster in the Art of Ad- 
vertising” will do well to take advan- 
It 


good only up to the first of the year. 


tage of this special offer. holds 
Address all orders to 
PRINTERS’ INK, 
IO SPRUCE ST., 


NEW York. 





Wm. B. SHatTruck, whose recent 
death at New Orleans is announced, 
laid the foundation of his fortune as an 
advertising agent in New York City, 
during the civil war. He placed all of 
the government advertising at that 
time, and later had entire charge of the 
advertising and placing of the Union 
Pacific Railroad bonds. during the con- 
struction of that road. Mr. Shattuck 
for many years had his summer home 
at Lenox, Mass., and was rarely seen 
in New York of late ; but might be oc- 
casionally met with at the Union 
League Club, which appeared to be 
one of his favorite haunts. 
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THE St. Louis Globe-Democrat has 
complimented the Repudlic by follow- 
ing its lead in issuing a double-headed 
weekly. ‘‘Imitation is the sincerest 
form of flattery.” 





EVERY once ina while some line of 
business that has_ heretofore resisted 
the blandishments of the advertisement 
seeker awakes to the advantages of 
printers’ ink. There are plenty of 
mercantile pursuits now that might be 
profitably advertised, and some day 
they will come to it. One of the lat- 
est businesses to be advertised in news- 
papers is the selling of newspapers— 
and if the business of the newsdealer 
(which would seem to depend princi- 
pally upon local conditions) can be 
profitably advertised, why should not 
almost every other? The newsdealer to 
make the innovation appears to be in 
touch with modern methods of adver- 


tising. His announcement, set in 
pica, is as follows : 
Any newsdealer can deliver papers. But 


to deliver them in a condition that you're 
not obliged tu smooth them out with a 
flat-iron, so you'll be able to read them 
that’s another thing, It’s a pleasure to read 
any paper delivered by our carriers. ‘They’re 
not like the horn of the traditional cow who 
tossed the maiden all forlorn—crumpled, 

Give us your patronage and we'll prove it. 

ORANGE NEWS CO., 

256 Main street, bet. Center and Cone. 

We can supply you with any paper pub- 
lished in the world. Mail us your order, 

The advertiser has succeeded in giv- 
ing good reasons for dealing with him, 
and he has stated his reasons graphic- 


ally. 








AN ADVERTISING MAN’S GRIEV- 
ANCE. 

‘* Why don’t publishers get up rate 
cards that can be understood without 
half an hour’s study ?” 

‘* What seems to be the trouble with 
them ?” 

‘* Why, the average rate card con- 
tains so much printed matter and so 
many different prices for advertise- 
ments under varying conditions that 
you are confused, and it takes a long 
time to find out what it all means.” 

‘** Don’t you know of any ideal rate 
card?” 

‘* Ves, there’s the card of Boyce’s 
List. It’s well arranged, contains 
little printing, and a moment’s glance 
tells you what you need to know. I 
wish there were more like it.” 
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KENNEDY, a retail dealer of Cort- 
landt street, New York, has adopted 
an English idea, and is advertising 
himself as: ‘‘ My hatter,” ‘* My shirt- 
maker,” ** My bootmaker,” etc. 


MAGAZINES are an important class of 
advertisers as well as advertising me- 
dia. There is one important advan- 
tage that the magazine has over most 
other advertisers. Its cover consti- 
tutes a perpetual and valuable trade- 
mark that is indissolubly associated 
with it. Usually a trade-mark is an 
artificial thing created merely for ad- 
vertising purposes; but the cover of a 
magazine is an essential part of it, and 
every time it is displayed on a news- 
stand its value as a trade-mark is en- 
hanced. That the publishers take this 
view is shown by the way in which 
such publications as Harper's Monthly, 
Frank Leslie’s Popular Monthly, etc., 
cling to the old-fashioned cover de- 
signs, although money is spent lavishly 
for art features for their interiors. 
The publishers are evidently loath to 
discard the familiar design for a new 
though far better one. Oncea year, 
at Christmas time, however, the maga- 
zines feel privileged to come out in 
new dress, but most of them are care- 
ful to preserve the general characteris- 
tics of their regular covers, Scribner's, 
for example, whose cover is remark- 
ably effective, gives its December num- 
ber a holiday flavor by printing a por- 
tion of its cover in green, but the main 
features of the design are all retained. 
St. Nicholas is an exception—its De- 
cember cover is so striking and hand- 
some that the change is not to be won- 
dered at. The Atlantic Monthly, 
Boston’s old high-class publication, 
continues with its severely plain front, 
whose very unpretentiousness seems to 
scorn the co-operation of art with liter- 
ature. Perhaps the most conspicuous 
cover to be seen on the stands, during 
the holiday season is that of AZceClure’s 
Magazine, which appears clad in the 
latest fashionable shade of green in 
combination with red. This seems to 
speak of a progressive, lively character, 
which is no doubt the sort of impres- 
sion that the publishers would like to 
convey. On the other hand, the Cen?- 
ury’s somber cover (which, for De- 
cember, gives way to something lighter 
and more pleasing) has a distinctive- 
ness all its own, but which creates an 
impression of dignity and eminent re- 
spectability. Other magazine covers 


593 


might be cited, many of which make 
excellent trade-marks, while a few 
seem to lack individuality and fail to 
accomplish the object of every adver- 
tiser—attract attention in a crowd. 


> 


TO REFORM THE ADVERTISING 
AGE 








Writing in the Overland Monthly 
for December, William H. McDougal 
proposes to reform the advertising 
pages of newspapers by weeding out 
the immoral and fraudulent advertise- 
ments that he alleges abound in the 
daily papers. He thinks that the free- 
dom of speech that the law allows the 
press should not be interpreted to in- 
clude advertisements. He says: 
‘There would seem to be an equal 
right to put what a publisher has to 
sell—his advertising columns—under 
restrictions similar to those put upon 
what a druggist has to sell.” He also 
intimates that the chief of police of 
San Francisco has assured him that 
the evils of objectionable advertise- 
ments are very great and deserve at- 
tention. Among other things Mr, 
McDougal says : 


Of the entire space of the morning papers 
of San Francisco on the day this article was 
begun, over 43 per cent was filled with adver- 
tising matter. Of this the considerably 
greater space (466 of the 755 inches of length) 
was occupied by “display ’’ advertisements, 
But far the larger »umber of advertisements 
were of that sort t technically called, from their 
arrangement, ‘‘classified.”’ T hese are the 
wants, pe rsonals, and similar brief advertise- 
ments. Of these there were about a thousand 
in each paper. With the display acivertise- 
ments fault could be found as to nicety of 
taste and veracity, but there is little of definite 
moral fault except in the advertisement ap- 
pearing in all these papers of a notorious lot- 
tery. By a petty trick of words only does this 
avoid criminal liability on the part of the pub- 
lishers. A like evasion of the law fora mer- 
cenary consideration by any other public 
functionary would be likely to elicit trenchant 
lay sermons in the editoria! columns of these 
same journals, 

But the really grave problem of public ad- 
vertisement is that presented by the classified 
columns. 

Partly intermingled with the legitimate ad- 
vertisements, and partly segregated in columns 
that nothing gcod would think of entering, 
are public announcements of those whose in- 
tention is fraudulent, immoral] or criminal. 
These are of three classes. ‘There are, first > 
those whose wrong intention is concealed. 
These include the basely fraudulent offers of 
Business Opportunities. 

oe ——— 
FOR THE SUNDAY SIESTA, 

His paper for a while he read, 

But soon, in slumber sweet, 
O’er him from head to foot was spread 
That Sunday blanket-sheet.—/ ogue. 
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BREVITY VS. COMPREHENSIVE- 
NESS 


By Met L. Salev. 


If professional ad writers were not 
so much like doctors in the matter of 


disagreeing, their advice would carry 
more weight. Some of them say, 


merely get up an appetite; others, get 
up the appetite and satisfy it to the 
greatest extent possible. ‘The latter, 
I believe, are nearer right. Any man 
interested in knowing that Brown's 
patent wheels for buggies exist would 
also want to know what reason there 
is for their existence, wherein they 
differ from the orthodox kind, where a 
buggy with these wheels on may be 
seen, and how much extra it costs. 

A fact will outrace a theory any 
time, therefore I will statea couple of 
facts: Awhile agoI wanted a library 
appliance, and at about the time the 
want was created a page ad of the ar- 
ticle appeared in a magazine. Now, 
there was a chance for cohesion at 
once. I wanted the article, and the 
man in New York wanted me to have 
it—provided I paid for it. I eagerly 
read what little was said about it, and 
was disgusted because the price was 
not stated. I did not feel disposed to 
write to New York and await a reply 
to learn what the manufacturer, I 
thought, ought to have told me in his 
ad. Had the price been stated, and 
had it been a reasonable one, a check 
would undoubtedly have gone off by 
first mail ; as it was, a half-hour’s hunt 
in the furniture stores on Wabash ave- 
nue made it possible to buy at home. 


Another case: A furrier in this 
city not long ago broke out in an ad- 
vertising fit and filled pages of the 


daily papers. He ran illustrations of 
his garments, and under every article 
asked the reader to ‘‘ write for prices.” 
The attention of a friend whose wife 
was so fortunate as to have presented 
to her a seal sack, latest Columbian 
style, with sleeves as large as a big 
ham, was called to this ad. He laid 
the paper down with the remark that 
he had no use for a house that dare 
not state in an ad the price of the ar- 
ticle it advertised ; that a wide-awake, 
up-to-the-times house would not hesi- 
tate to face the music of competitors 
by giving its prices in print. Asa 


consequence he bought elsewhere. 

Of course my friend and I may have 
been wrong ; still, two cases show some- 
thing. 
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I believe that when a man is inter- 
ested in an article, or an event, he de- 
sires to know as much about it as he 
can handily learn. For that reason 
there will be a place in the public heart 
for the ad which goes into detail, and 
for the ‘‘ blanket sheet,” as penny 
paper publishers choose to call those 
papers which explain instead of men- 
tioning. 

TAKEN IN. 
trom the Waukegan (lil.) Register. 





Last week the Register received a letter 
purporting to come from Mrs. Mary Hall, of 
Omaha, Nebraska. It claimed that an article 
called Gastric Sodia, would cause cream to 
yield a double quantity of butter, As the 
letter appeared to be written in good faith, 
and thinking that she might have been a 
former resident of Lake county, the Neg? 
published the letter. But our druggist 
no such thing as Gastric Sodia. This at 
once made the editor of the Register believe 
it was some advertising dodge. When he 
learned that the other papers of the city had 
received a copy of the same letter he knew 
there was a rat in the meal,and watched for 
developments, 

‘hey have come sooner than we expected. 
Our druggists have received the following cir 
cular: 





GASTRIC SODIA. 

A powder prepared expressly oe increasing 
the yield of butter and che Each box 
will make 500 lbs. of ene, ‘Retails $2.50 
per box, $24 per dozen, Ten per cent off for 


cash, U. S. Salyx Co., New Concord, 
Ohio, Shin Manufacturers. 
“You will certainly receive orders. Place 


this commodity on your list. 

Then the company says: ‘* We will expend 
a large amount for advertising. 

Without a cent to newspapers this firm has 
succeeded in widely advertising gastric sodia, 
Let us say right here the thing is a fraud of 
the first water. It is a new name for the 
‘ Black Pepsin” fraud, and concocted by the 
same company. Let it severely alone. 

+ —~— + 
A BASHFUL EDITOR. 
From the Covington (Ky.) C wealth, 

The following, taken from the Cyrthiana 
Democrat, shows that the editor of that paper 
knows a good thing, even though his modesty 
prevents him from asking for it, 

YANTED.—A Thanksgiving turkey at 
/ this office. Liberal thanks given to the 
proper person. 


mition 





— 


Advertising Novelties. 





From J. A. Oudin, Times Bldg., 
New York: An oval shaped card to resemble 
a foot-ball printed in the Princeton colors. 
The heading is ** Don’t Kick.’ 


From the Michigi an Stove Co., Chi- 
cago: A ‘**cut out’ lithograph represe ating a 
fierce bull- dog. It is intended to be placed in 
an office door, giving the effect of the dog 
about to jump through the glass. The collar 
about the dog’s neck bears the inscription, 
** Shut the door,” while the advertisement of 
the stove company appears below. 


















ADVERTISING IN RUSSIA, 
from the Commercial Union, 

The common people of Russia, as a rule, 
speak only their own tongue. A large propor- 
tion of them cannot read the bewildering char- 
acters—Roman, Greek and composite—which 
form their alphabet, and to help their igno- 
rance the shop walls are covered over with 
rudely painted pictures of articles for sale 
within, The butcher’s shop has pictures of 
meats of all sorts and shapes, the tailor’s 
walls are covered with paintings of coats and 
trousers, The pills of the apothecary and the 
vegetables of the green grocer are advertised 
by pictures upon the doors and windows of 
their stores, 





WANAMAKERIAN DISCOUNTS, 
From the Philadelphia Item, 

Mr, Wanamaker has enjoyed the distinction 
in adZ Philadelphia papers of getting a dis- 
count of from 25 to 5°. per cent on the rates 
charged to others. wi 

This is clearly a wrong g to the business pub- 
lic, and we have determined to correct it as 
far as the /tem is concerned, and apologize for 
not having done so before, 


‘ +o nie 

NEWSPAPER BUSINESS BOOMING, 

From the Fredonia Advertiser. 

Business is improving. On Saturday we 
went on a collecting tour through several 
towns in this section, the trip proving an in- 
teresting and profitable one. Besides gold 
and silver we took in one subscription, one 
small oil stove, one lantern, a half bushel of 
beets, five Hubbard squashes, a set of bed 
springs, 12 bushels of potatoes and two live 
ducks, 





ME EDIC INES 
LOONS 
From the W Saiidaten Post, 

Mr, W. H. Bingham, a solicitor for a pat- 
ent medicine company in Boston, is sending 
upa thirty-foot paper balloon each evening 
from some section of the city. These balloons 
are such as were used for rainmaking in Texas, 
and are illuminated. It is the light from 
these that so many people have seen over the 
city during the last few evenings. To each 
balloon a card is attached bearing the name of 
the Theobroma Wine Company, of Boston, 
and any person finding this card and present- 
ing it to Mr. Bingham, at 1005 H street 
Northwest, will be given by him a year's sub- 
scription to the daily Post, His permit from 
the authorities does not allow the advertise- 
ment of the place of the ascension, because the 
crowd which would collect would obstruct the 
street, The balioon sent up on Friday night 
landed in Alexandria, and the card was found 
there. The ascension Saturday night was 
from Seventh street and New York avenue 
Northwest, 


ADVERTISING BY BAL- 





SOME LEADING NEWSPAPERS. 
MASSACHUSETTS, 
Boston, monthly: 





7 





. regular 
circulation 30,711, much larger than any other 
nublication in Massachusetts devoted specially 
© the live stock interest, or than any other 
Poultry journal in the United States 


MISSOURI. 


MEDICAL BRIEF, monthly, St. Louis, has 
gular issue of 30,473 copies, guaranteed by 
American Newspaper Directory, a larger circula- | 
tion than any other medical jour nal in the world. 
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PENNSYLVANIA, 


Pittsburgh PR ESS has has the largest circuia- 
tion rating of any daily in that city, viz: 40,964 
WISCONSIN. 


MILWAUKEE WISCONSIN: Is ac- 
corde higher circulation rating than is given 
to any other evening daily in Wisconsin. 





Displayed Advertisements 
50 cents a line; $100 a page; 25 per cent 
extra Jor specified position—tf granted 
Must be handed in one week in advance. 









ATTLE TELEGRAPH, the leading 
emocratic daily north of San Francisco. 





QuUP ERIOR Mechanical ony pte Photo aa 
_trotype Eng. Co.,7 New Chambers St , ° 








ADIES’ HOME JEWEL, New Haven, Ct. 
4 A High-Class Magazine. Will pay advertisers. 


Household I 
The and Modern Queen, New Haven. 
Circulation extends into ev State and Territ’y. 
Magazine for the study of the 


GERMANI German lang. and litt For 


sample copies, rates of “<6 ye etc., address 
GERMANIA, Manchester. 


The Housekeeper, 
Circulation, Pays Advertisers. 


128,000 


PU B LIC Be Rivertisers 
OPINION “eye. york. 


HOPKINS & : ATKINS, 

ba cea alge DC, 

experience 

hs rite for tofor mation 

will pond your ad free if we 

don’t pr 30,000 every month, 
Rate, Be. Py ‘line. 

Once a Month, Detroit, Mich. 


LOUISVILLE titiiis® circulation 500 















Minnenpolis, 























weekly. For free a at — local hotels, 
clubs and public resorts. 243 Fifth St., Louis- 
ville, 


21.00— “Visiting Garda We will engrave a 
copper plate and print 50 visiting cards for #1.00. 
Samples, = Satisfaction guaranteed. For lic. 
we will mail co of our book, “Card Eti 
quette.” BEL LM RS BROS., Toledo, O 


RAPID ADDRESSINC. 

The only authentic Trade Lists, > nvelopes and 
Wrappers addressed in a hurry by machinery- 
Names guaranteed absolutely correct ‘or par- 
ticulars address BELKNAP, ran. 314, 316 


NEW YORK tvGtR 
sgt 


HALF-TONE 
, 185 >) 














PORTRAIT, 
Single col., 
CHICAGO PHOTO ENG. 


A a 
During 18922 THE EVENING POST 
contained 377,862 lines more advertising 
than any other evening paper in New 
York City, a visible concession to its 
superior value as an advertising medium. 


THE EVENING JOURNAL, 
JERSEY CITY’S 
FAVORITE FAMILY PAPER. 


Circulation, - - - - (5,500. 
Advertisers find IT PAYS! 
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ADVERTISERS. «keep your exe on| Are YOU & 


GODEYS” 


because the as — are getting, 
‘6 throug 
2 for the price of 1,”” 
which means—“ Practically your — of any 
American Periodical Fre 


WATCHES ~~ 
Are the Best PREMIUMS. 


Address the manufacturers direct. 
THE PHILADELPH!A WATCH CASE CO., 
RIVERSIDE, N. J. 


k 2 ah ne = 
1500 Notre-Dame ‘Street, 
Montreal, Canada. 


DON’T SWEAR 
When you have to over- 
haul a Jot of papers, cir- 
culars, pamphlets, letter 
files, filling yourself with 
dust and the disturled 
cockroaches with con- 
sternation, but buy an 

Acme Wire Partition Rack. 

The shelving is dustiess, roach- 

less, clean, strong, handsome. 

Get cats alog. 


———" Pope Rack < Co. My St. » Louis, Mo. Mo. 


A Thousand Newspapers 


A DAY ARE READ BY 


The Press Clipping Bureau, 
ROBERT & LINN LUCE, 
68 Devonshire st., Boston, Mass. 


FOR WHOM ? fists: 


that want ear- 
liest news of construction; 
Business houses, that want addresses of 
probable customers; 
One hundred class and trade papers; 
Public corporations, professional 








a, —- 


[ment ‘fre ne h Bookle ~ 
French Catalogues, 
‘Goons Pamphlets, 
\F rench Translations 
| from English ane Ger- 
— JOS. FRANCOIS, 









men, 
men, who want to get news, see what is said 
of them, or gauge public opinion. 
FOR SALE, 
An Ingenious Invention: 


DR. BUTLER’S 


Electro - Massage Machine, 


FOR MEDICAL PURPOSES. 


SPECIALTY : 
For use by the patient. No similar device. 


GROUND PATENT. 
Advertising pamphlet and particulars on 
application. 


Address 
ELECTRO-MASSAGE, 
P. O. Box 3258, New York. 


lthese addresses. 


— Clubman? 


If so, you must know that the 
enterprising, moneyed men of a 
community usually belong to one 
or more clubs. In the Club Cat- 
alogue for 1893 are the names 
of 2,500 clubs, including social, 
political, literary, dramatic clubs ; 
sporting, athletic, bicycle and 
kennel clubs; yacht, boat and 
canoe clubs. In order to bring 
PRINTERS’ INK to the notice 
of this influential and progressive 
class of men, and with a hope of 
securing subscriptions and bring- 
ing under its weekly instructions 
the members, counting from a 
few score to several thousand in 
each club, 


A SAMPLE COPY 


\of the issue of JAN. 3, 1893, 


will be mailed to every one of 
Although this 
will make a considerable addition 
to the regular issue of 


Printers’ 
Ink, 


the regular advertising rates will 
prevail. Publishers who are de- 
sirous of bringing their mediums 
before the most substantial class 
of business men should embrace 
this opportunity. This edition 


Will Reach Every 
Clubman. 





buy whatever you may have to sell them. 


‘HE ST. AUGUSTINE NEWS is read, almost exclusively, by people who ve money enough to 
F. G. Barry, publisher, Utica, N. Y. 





WILL SELL FOR $6000 


Great bargam. Address “ SUND. 


An Old-established Sunday rope" r, 
ishing manufacturing city of 
,” care American Press Association, Cincinnati, Ohio. 


with job office, in flour- 
Business nearly $7,000 
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Lf you want to reach everybody ad- 





vertise in Scribner s—it isn't necessary 
to have an exhibit at Chicago. 
Address CHARLES SCRIBNER’S SONS, 
743-45 Broadway, New York, N. ¥. 





The “ New Model” Web.“ to'witicm street newton.” 
‘*‘WE CAN RUN IT." “13 


Yours truly, 


A SMALL MAN AND A BIG Boy- 


#) 
















HE CHRISTIAN — 


A GOOD 


STANDARD, _ [werssto 


CINCINNATI, 
is a religious paper, that has circulation, age, 
character, influence, and the fullest respect of its 
readers. It is most progressive, and a leader 
among the religious press. An illustrated, orig- 
inal, and popular paper secures business. Such 
a paper is the Christian Standard, Cincinnati, 
well known as the Standard Religious News= 
paper of America. Advertising patronage very 
large. Send for sample copy. Try it. Rates 
reasonable. Any reliable agency, or H. C. HALL, 
Advertising Manager, Free Press Building, De- 
troit, Mich. 
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| The Recorder 


Leads Again. 
PP 


HE SUNDAY RECORDER of yesterday again led all its 


metropolitan contemporaries in the vital matter of displayed 






































advertising business, It printed 86 columns of this leading 

class of advertisements, which comprises the announcements 

of the largest buyers of newspaper space and ink in the city, 
to wit: the great dry goods and other large furnishing houses that seek, 
in advertising, to reach the general body of retail purchasers. 

This exceeded the /Vor/d's total of displayed advertisements by 6 
columns, and was exactly twice the amount of that class of advertise- 
ments published by the paper holding the third place in this respect. 
And the rest of THE ReEcORDER’s older brethren of the Row were 
simply ‘* nowheres near.’ 

[HE RECORDER of yesterday published 105 columns of advertisements 
of all kinds, and no other New York newspaper, except the two already 
named, published two-thirds as much. The newspaper which stood No, 
4, and, therefore, next to THE RECORDER in the comparison of total 
business, printed 35 1-2 columns less than did this journal, The paper 
that stood No. § in the list was 44 columns in THE RECORDER’s rear in 
this matter of advertising. The 777dane’s total business was 56 columns 
less than THE RECORDER’s—considerably less than half THE REcorp- 
ER's, in fact. And the 7%mes brought up the extreme rear with 44 1-4 
columns of advertisements—over 60 columns less than the amount 
which appeared in THE RECORDER, 

Meantime, the circulation as well as the business of THE RECORDER 
is buoyant and steadily expanding. The newsdealers bought 325,387 
copies of THE SUNDAY RECORDER of yesterday—a handsome gain of 
1,368 copies over the sales of the preceding Sunday. The several orders 
of the newsdealers are given in detail, as they always are, on the next 
page. ‘This is Tie RECORDER’s way of proving, instead of claiming, 
circulation, 

THE RECORDER has no secrets to keep from its readers and advertis- 





ers, either as to its business or circulation. It gives them the exact 





figures as to both every Monday morning, and in such a form that every 





reader and advertiser can verify them for himself. They are, in fact, 
self-proving.—New York Recorder, Monday, 27th November, 189}. 
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SE CONCERN Augusta 


i THE PRESENT 


is the guick-money-bringing-time for telling our 
ONE MILLION, Two HUNDRED AND TWENTY-ONE THOUSAND HOMES 


TT 6 MOR 





of the mighty middle classes what you have in the line of their 


WINTER WANTS. 


And it is also the right time for using ‘‘ THE LARGEST SWORN CirR- 
CULATION IN AMERICA” as a means for profitably paving the way to 


unprecedented cash 


SPRINC SALES 


in every State, city, town, village, and corner of the Union. 





| | Sort, which filis eleven U. S. mail cars, and as thirty days more 
Mail elapse before a majority of the copies reach their destination, | Mail 
Cars THE PRESENT is the most profitable time for advertisers of Spring Cars 
| Goods to make public their announcements in Comfort. 


| As twenty days are required to print a single edition of Com- 











Space of all responsible agents, or of us direct. By writing us for “ Profitable Para- 
graphs for Panicky Periods,” you may put money in your pocket. THE GANNETT & 
MORSE CONCERN, Publishers Comrort, Augusta, Maine. Boston Office, 228 Devonshire 
Street. New York Office, Tribune Building, HENRY Brient, Representative. 
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The 
ost of 
Experience. 


It is often worth its price. Its lessons, are profit- 
able and not easily forgotten. It is wise, however, to 
avoid the mistakes of others, to obtain your own ex- 
perience at a nominal cost. That you can do this 





may surprise you, but be not incredulous. It will cost 
you nothing to consult with us; we have the experi- 
ence which you may lack. 
If you wish to advertise anything anywhere } 
at any time write to ; 
; 
; 
$ 





. 
. 


The Geo. P. Rowell Advertising Co., 
10 SPRUCE ST., NEW YORK. i 


PtP Oreeesseereoseoes 





Hard study, unceasing thought, constant dealings 
in advertising space for ourselves and others, covering 
a period of over a quarter of a century, have given 
us a practical knowledge and familiarity with the 
whole subject that few have an opportunity to acquire. 
New ideas, modern methods, intelligent service—all 
these enter into our system. You can judge of 


Its 
Value to 
n Advertiser 





) 
) 
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